Think Before You Speak

Campaign Sponsor: Gay, Leshian and Straight Education Network (GLSEN)

CAMPAIGN OBJECTIVE:
Reduce and prevent the use of homophabic language among teens.

BACKGROUND:

Lesbian, gay, bisexual and transgender (LGBT) teens in the U.S. experience
homophobic remarks and harassment throughout the school day, creating an
atmosphere where they feel disrespected, unwanted and unsafe. GLSEN’s
research finds that three-quarters of LGBT teens hear slurs such as “faggot” or
“dyke” frequently or often at school, and nine in ten reports hearing anti-LGBT
language frequently or often. Homophobic remarks such as “that’s so gay” are
the most commonly heard type of biased remarks at school. Research also
shows that these slurs are often unintentional and are a part of teens’
vernacular. Most do not recognize the consequences, but the casual use of this
language often carries over into more overt harassment.

CAMPAIGN DESCRIPTION:

The new campaign aims to raise awareness among straight teens about the
prevalence and consequences of anti-LGBT bias and behavior in America’s
schools. Ultimately, the goal is to reduce and prevent the use of homophobic
language in an effort to create a more positive environment for LGBT teens. The
campaign also aims to reach adults, including school personnel and parents,
because their support of this message is crucial to the success of efforts to change
behavior among the target age group.

TARGET AUDIENCE:
Teens in grades 8-12.

DID YOU KNOW:

e Nearly a third of LGBT students missed school in the past month because
they felt unsafe or uncomfortable (more than two-thirds report that they
feel unsafe).*

e Almost 90% of LGBT students reported being verbally harassed at school
because of their sexual orientation; almost half were physically harassed at
school because of their sexual orientation; also more than half experienced
some form of electronic harassment (cyberbullying) in the past year.*

e  Sexual orientation and gender expression were the most common reasons
students were harassed at school.*

*Based on data from GLSEN’s 2007 National School Climate Survey

FOR ADDITIONAL
CAMPAIGN
INFORMATION, PLEASE
CONTACT:

Dzu Vien Bui

Campaign Manager

The Advertising Council, Inc.
815 Second Ave, 9" Floor
New York, NY 10017
dbui@adcouncil.org

Phone: (212) 984-1935

Fax: (212) 922-1676
www.adcouncil.org

Anthony Ramos
Communications Director
Gay, Lesbian and Straight
Education Network.

90 Broad St.

New York, NY 10004
aramos@gqlsen.org
Phone: (212) 727-0135
Fax: (212) 727-0254

www.glsen.org

TO ORDER ADDITIONAL
CAMPAIGN MATERIALS,
PLEASE CONTACT:
CI-Group

10 Salem Park

Whitehouse, NJ 08888

Phone: (800) 933-PSAS (7727)
Fax: (860) 829-2343



